\

\
\
\
\
\
\
\\
\

L—

~—_|
/
~— |
/
/
//
~—_|

/

//
/
/
//
/

\ -nllll"".w/é\

—~ |
—~— |
— |
— |
— |
//
/

/
— |
— |
—
/
/
//
/

\
\\
\

e
s

I
//
/
/
/
//
/
/
//
/
/
/
/
//
/ /
//
//
/

/

/
/
//
/
//
/

//
/
//
/

/
/
/
//

\
\\

\
\
\

o

a

[
[

\B\‘




Hello!
I'm Abolfazl Mouneskhah.

Based in Istanbul, | am an Art Director and Brand Strategist with over 24 years of experience in shaping
comprehensive visual systems. | have directed and designed over 450 brand identities for a global clientele,

bridging the gap between creative execution and business objectives.

Drawing on my background in senior design leadership and design education, | specialize in strategic bran
architecture transforming abstract concepts into structurally sound, emotionally engaging brands that stand

test of time.

www.CV.Mouneskhah.com Mouneskhah@gmail.com +90 54531772 00 be.net/mouneskhah linkedin/mouneskhah instagram/mouneskhah




WhatliDo
and Love doing

For me, design transcends mere aesthetic execution; it is a strategic, ongoing partnership with my clients from initial ideation to the ultimate brand rollout. My
objective is to encode a brand's core DNA and emotional resonance into the precise syntax of form and geometry, materializing abstract concepts through the
advanced psychology of color and shape.

At the focal point of my expertise is strategic logo design. Anchored in modular grid systems, the Golden Ratio, and Gestalt psychology, | engineer the central
nucleus of the brand. This foundational mark then systematically scales into a cohesive, minimalist, and future proof brand architecture a comprehensive visual
ecosystem designed to communicate with profound clarity and timeless impact across all touchpoints.

* Art Direction * Visual Identity Systems * Logo Architecture & Drafting * Gestalt Principles in Design
* Strategic Brand Architecture * Corporate Identity Design * Geometric Grid Systems * Form & Color Psychology

* Visual Communication Strategy * Comprehensive Brand Guidelines * Golden Ratio Proportions * Design Semiotics

* Rebranding & Brand Evolution * Visual Storytelling * Minimalist Brand Aesthetics * Typography Hierarchy

* Creative Leadership & Mentorship * Digital & Print Brand Assets * Vector Geometry Refinement * Packaging Identity Systems



Tools
I'm fluent In.

| also continuously explore Al-driven tools, integrating them strategically across brand architecture, concept development, and visual identity design.

* Adobe lllustrator
* Photoshop

* InDesign

* CorelDRAW



Where
I've Worked

For me, design transcends mere aesthetic execution; it is a strategic, ongoing partnership with my clients from initial ideation to the ultimate brand rollout. My
objective is to encode a brand's core DNA and emotional resonance into the precise syntax of form and geometry, materializing abstract concepts through the

advanced psychology of color and shape.

At the focal point of my expertise is strategic logo design. Anchored in modular grid systems, the Golden Ratio, and Gestalt psychology, | engineer the central
nucleus of the brand. This foundational mark then systematically scales into a cohesive, minimalist, and future proof brand architecture a comprehensive visual
ecosystem designed to communicate with profound clarity and timeless impact across all touchpoints.

2017 /2018 Senior Graphic Designer 2021/2025 Art Director & Design Mentor 2024 /2025 Founder & Lead Speaker
Qonga Company Growces Company DotLine Community

2012/2016 Graphic Designer 2018 / Present Founder & Art Director 2023 /Present Founder & Art Director
Tractor Sport Club Mouneskhah Studio | Global Clients Pictorial360

2009/2012 Graphic Designer 2018 /2023 Instructor & Design Mentor 2023/2025 Founder & Design Mentor

Tractor Manufacturing Company (ITM Co.) Istanbul Art University Bamdad Design Community



What You
Will Find Inside

1 Brand Board & Visual Identity Presentation
2 Logos & Mark & Symbols
3 Strategic Brand Architecture,From Concept to Visual Identity Design BARZIN & RENVIA



Brand Board
Visual Identity Presentation
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Strategic Brand Architecture,
From Conceptto
Visual Identity Design

B ARZ'N Client: BARZIN, United Arab Emirates (UAE) Duration: 5 Weeks
Project Type: Brand Identity & Logo Design Year: 2024
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Project Overview :

The key challenge was to balance historical depth with modern clarity.

The former logo featuring a winged lion, column, and globe represented United Arab Emirates heritage but
lacked adaptability in contemporary digital and corporate contexts.

The task was to reinterpret these elements within a minimal, scalable, and globally relevant form, preserving
their symbolic power while ensuring functional precision across all applications.

Design Challenge :

The key challenge was to balance historical depth with modern clarity.

The former logo featuring a winged lion, column, and globe represented Persian heritage but lacked
adaptability in contemporary digital and corporate contexts.

The task was to reinterpret these elements within a minimal, scalable, and globally relevant form, preserving
their symbolic power while ensuring functional precision across all applications.

LION EARTH . .
Power, trust Generality & inclusiveness
decision-making power internationality




Concept & Meaning:

The redesigned mark captures authority, wisdom, and stability, mirroring Barzin's role in global trade.The
winged lion, restructured with geometric discipline, signifies leadership and confidence, looking forward to
symbolize vision and ambition.

Wings express expansion and resilience — core values behind Barzin's regional growth.

The design is constructed on the golden ratio grid, ensuring balance, harmony, and timeless proportion —
reflecting the brand’s strategic discipline and calculated growth mindset.

Process & Execution:
The process began with an in-depth audit of Barzin's brand history and strategic direction.

After extensive sketching and conceptual exploration, the final form was developed using golden ratio
geometry to ensure visual integrity and structural harmony.

A comprehensive logo system was created — including full-color, monochrome, and simplified versions —
optimized for digital, print, and environmental media.

The project was completed in five weeks, covering research, concept development, refinement, and brand
guideline documentation.

Outcome:

The new identity bridges tradition and modernity, transforming a culturally rich emblem into a refined
international symbol.

It strengthens recognition, credibility, and cohesion across markets in Central Asia and Europe, positioning
Barzin as a visionary and trusted leader in international trade.

This project exemplifies how strategic design, proportion, and cultural insight can unite to create a timeless,
globally resonant identity.
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Strategic Brand Architecture,
From Conceptto
Visual Identity Design

Client: RENVIA, London, United Kingdom (UK) Duration: 8 Weeks
REN‘"A CAPITAL Project Type: Brand Identity & Logo Design Year: 2026
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Project Overview:

The primary objective of the Renvia project was not conventional branding designed to attract a mass
audience, but rather the creation of an "isolated ecosystem' and a highly exclusive "think tank" for an elite
network. The task was to transcend standard promotional approaches and establish a minimalist,
obsidian-dark, and rigorously engineered architecture that enforces authority, security, and exclusivity across
all physical and digital touchpoints.

Design Challenge :

The core challenge lay in "designing for filtration rather than attraction." The mandate required the absolute

elimination of decorative elements, emotional color palettes, and visual noise to achieve a clinical,
uncompromising visual language. The challenge was to engineer a system that dictates its physical weight
and secuirity to the target audience through expansive negative space, brutalist materials, and rigid structures
long before any content is consumed.




Concept & Meaning:

The redesigned identity serves as the physical manifestation of power, control, and data security. The strict
adherence to a monochrome palette, decisive typography, and mathematical grids reflects Renvia's strategic
discipline. Rather than evoking human emotion, the monolithic and geometric forms translate the underlying
logic, hidden structure, and flawless governance of the system over its information architecture.

Process & Execution:
The process was initiated with an in-depth audit of Renvia's exclusionary strategies. All deliverables were

developed upon a precise modular grid system and a rigorous material calibration framework—utilizing
heavyweight dark cardstocks, heavy metals, and exposed concrete. During execution, commercial
multi-color printing and additive methods were entirely discarded in favor of subtractive and tactile
techniques, such as blind embossing, laser die-cutting, and deep engraving, to guarantee the physical
solidity of the brand's architecture.

Outcome:

The new identity elevates Renvia from a corporate organization into an impenetrable monolith. By ruthlessly
filtering the general public and engineering targeted curiosity, this visual system cements Renvia's position as
an undisputed, exclusive leader within the network of key decision-makers. The project stands as a definitive
case study of how radical minimalism and clinical design can be weaponized to establish governance and
institutional value at the highest strategic level.
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Thanks For Watching




